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Sudy on consumers' attitudes to health foods for ameliorating Sexual function/ Wang L ibin, Deng Feng,

Zhang Yonghui ,et al.// Chinese Journal of Food Hygiene. - 2000,12(6) :6 9

In order to asseess the consumers  attitudes to health food for ameliorating sexua function , the multivariate lo-

gigtic regresson mode was used to analyze the datafrom questionnaires. The resultsindicated that more than 65 %
consumersfavor this kind of hedth food. GConsumers aged under 40, having college education ,of high income had a
higher rate to present assenting views( P<0.05) . It could be concluded that more and more consumers would favor
this kind of hedth food dong with the updating of the modes of thought , popularization of college education and

with the development of economy. The key pointsfor the devdopment of heath foodsfor ameiorating sexua func-
tion are education of knowledge about nutrition and heath foods, control of hedth food and testing method of hedth

function.
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