71.9%

KAP
A; practice ,P) ,1**
KAP
1
1.1 KAP
3
12

knowedge ,K;

12

KAP

[1.2]

atitude ,

(KAP)

35

71.1%

84.7%

1.2

1.3

1.4

2
2.1

, 200032)

50.2 %

:1004 - 8456(2002) 01 - 0009 - 05

10

580 ;

41.3+14.1

47.8 %;

,6
6 ’ 18 ’
14 ’ 4
3
KAP
’ E)l- Irf05. OO
1007 )
16 88 ,
, 60 12.1%
, 1000 3000
(22.2%) ;



% 4 , 49.8 %
328 32.6 ,
434 43.1 28.9% :87.0%
202 20.0
34 3.4 ,
9 0.9 ,
1007 100.0 ( 5)
2.2
26.68 + 3.07 \ ’
( 0 , 23 , 14. 68
), 63.8 % , %
49.8
' ’ 28.9
(r=0.999,P<0.001) , 2 1.0
92.9
(  3,F=10.47,P<0.001) , %8
66.0
2 KAP 5
K A P
9 23.67+1.94 11.67+2.18 8.00+1.80 791
34 24.77+3.38 12.53+1.88 8.59+1.21 628
202 25.65+3.21 13.07+1.77 8.88+1.11 n
434 26.60+2.95 13.06+1.56 8.97+1.01 194
328  27.70+2.76 12.55+1.77 8.70+1.10 192
Xts 26.68+3.07 12.87+1.71 8.84+1.08 110
r 0.999 0.636 0.743 12
P <0.001 >0.05 >0.05
2.3 2 ,
3 (x5 12.87 + 1. 71(
K 0 , 12 6.87 ),
73 28.30+2.95 57.3%,
65 27.74+2.97 62.2%
133 27.53+3.31 180.5 %
34 27.32+2.93 , 71.9 %
197 27.03+2.77 9.4%
199 26.79+2.63 6 '
6 26.33+2.25
224 25.42£2.90
7 25.29+5.12
8 25.12+3.68 ’
46 24.96+3.06 '
15 24.67+3.20 (49. 4 %)
1007 26.68+3.07
:F=10.47, P<0.001 (r=0.636,P>0.05) , 2
— 10 — 2002 14 1



%

%

497 49.4
458 45.5
410 40.7
242 24.0
55 5.5
3 0.3
2.4
, 7 .
8) ,
95.5% 84.7 %
, 53.8%
46.2 %,
9
2
(r=0.743, P >
0.05) , (A) (P (r=
0.390, P <0.001)
7
%
478 47.5
438 43.5
433 43.0
371 36.8
329 32.7
219 21.8
188 18.7
156 15.5
96 9.5
69 6.9
32 3.2
11 1.2
4 0.4
0.1
8
%
8838 88.2
334 38.1
283 28.1
89 8.8
41 4.1
( 3 0.3

- (KAP) N

[6 8]

[13]

[5]

[9.10]

962 95.5
888 88.2
853 84.7
542 53.8
McQuire WJ
Bl kap
[11,12]
— 11 —



, [1] Eng ND ,Mdaret Wu ,Fommer P,et d. Nutrition education
a the point of purchase: The food for hedth project eva uated
[J]. Prev Med ,1986 ,15 :60.

[2] : : : .

- - [J]. ,1993 ,27:22 —

25.

! [3] Betinghaus EP. Hedth promotion and the knowledge- attitude-

! behavior continuum[J]. Prev Med ,1986 ,15:475 —491.

; [4] BookmanD, . . “KAP
; ( )[J1. ,1990 ,1:50.
) [5] Enaminger ME, .
, [M]. : ,1986.
(1,12 14] [6] Miller TE. Change in knowledge ,attitude and behavior as a

reslt o a community-based AIDS prevention program[J].
AIDS Educ Prev,1990 ,2(1) :12—17.
[7] Passrore R. Prevention of nutritiond disorders in human nut-
' ' fition and dietetics] M. Egth edition. B.BS,1987 ,529.
; ) [8] WIlt S, Knowledge , dtitudes, trestment practices and hedth
' behaviors of nurses regarding blood cholegterol and cardiovas-
) ) cuar dsease[J]. Prev Med ,1990 ,19:466 —452.
) [9] , [M].
,1998 ,31 —40.
[10] , . [M].
,1988 ,354 —357.

[11] Ling DL. Nutrition knrowledge of sports physcd thergpids
[J].J Orthop Sport Phys Ther ,1989 ,10:257 —262.

[12] Lesa F,Sarah TH. A conmparion of nutrition knomMedge and
atitudes ,dietary practices and bone denstiesof posmenopar
usal women ,femde ollege athletes and ronathietic college

J women[J].J Am Diet Assoc,1992 ,92(3) :299 —306.

) [13] Goorga SA. Desgning gopropiae nutrition education for the

Chinese: the urban and rurd nutrition Stuaion in Schuan
[J].J Trop Pediatr ,1991 ,37.
[14] , , : -
[J1. ,1996 ,12(7) :335 —337.

The sudy on knowedge ,attitude and practice of health food among consumers in Shanghai/Xiao Ping,
Zhong Weijian ,Dong Miaozhu ,et al. //Chinese Journal of Food Hygiene. - 2002 ,14(1) :9 13
Absract : In order to invedigate nutritional knowledge , attitude and practice of health food anong consumers in Shang-
hai. 1 007 consumersof health food in 6 emporiumsin Shanghai were fidd surveyed. The results showed that the leve of
consumers  nutritional knowledge was low. There was podtive correation between education and knowledge of health food
(r=0.999, P<0.001). 50.2 % consumers did not know the act of hedthfood , and 71. 1 % consumers did not recog-
nize the gpeciad mark of health food. The mgjor channg from which consumers learned health food was adverti sement.

— 12 — 2002 14 1



71.9 % consumers dubitated advertisement or label , 84. 7 % consumers purchased health food for themselves or their
families, and 46. 2 % consumers did ot think to get the expected effect dter taken hedth food. Consumers knowledge
o health food wasfew, and it is necessary for giving them education on hedth food.

Authors saddress: Xiao Fing, Shanghai municipa center for disease prevention and oontrol , Shanghai 200336 PRC.
Key Words: Dietary Supplements; Knowledge ; Attitude; Behavior
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