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Investigation on the identification ability of rumors and false publicity of food and drug on public

network Taking a minority autonomous region in Guizhou Province as an example
BAN Bingkun, ZHOU li, LI Erping, WANG Mingyang, WEI Jingtu, CAO Zijing

(ADR monitoring and evaluation center of Qiannan prefecture, Guizhou Duyun 558000, China)

Abstract: Objective

publicity, so as to prevent the spread of rumors and maintain social stability. Methods A questionnaire survey, by the

To understand the public’s ability to distinguish online food and drug rumors and false

method of random sampling, was conducted on the public’s ability to identify food and drug online rumors and false
publicity in a minority autonomous prefecture of Guizhou Province in China. Results The identification ability of online
rumors and false propaganda about food and drug on the local public was generally low. The adolescents in economically
underdeveloped areas have weak ability to identify network rumors and false propaganda. Most of the public are rational in
dealing with online food and drug safety information, they prefer to learn about information through the authoritative
websites of national regulatory authorities, basically have the subjective consciousness of confirming the authenticity of
information, but lack the action ability to dispel rumors. Conclusion The management of food and drug online rumors
and false publicity should be strengthened. We should pay more attention on monitoring, systematic analysis, targeted and
predictive governance and popular science activities.
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Evaluation of identification ability of food and drug online rumors and false propaganda

2| NN (N N
L AR DI 95 8 2 3 1] 5 TR ] LAz 3685 1699 46.11
2B AN T WA T AL L LR 2 3685 2093 56.80
3. P i 2 ) T LA Rl AR (e £ T AR o e 0 LA e P ORI R A, 6 3 685 5957 80,24
I A T AR W B S A B IR T R AR ’
4 g ] LT B e il 4% 3685 3225 87.52
5. 0UE I 25T LLIR YT R e il 98 0 7 3685 3284 89.12
6. WAL /N e AL JB 6 67 R BORER 31, O A S 10 B8 8 R B #0897, 4 A ROe s st 3685 1872 50.80
7.9 55 25T R R 2, AR A RS AN BB 3685 2265 61.47
R Tl o A Y I NI =8l A 3685 2771 75.20
9. A I, 245 1 ) B, T RGBT 3685 3557 96.53
10. 75038 G ef ML e T DX 50 25 & PR 2 R 5 5 1 g 3685 2769 75.14
1133 AR 08 25 243G 1 S0 e B, AT 9 25 243 2 2 O R I R £ 3685 674 18.29
12. 5% 52 F K S 0 A 25 5% B8 1T LSO | FRe i S8 R /K SR AR Rz 32 fi FH A 24, 330 o A5 2 75 1E 3685 3174 86.13
13 B SIS IR 22 4 A 7= 110 £ il B0 AS IOE 12 4% o 625 ot 4% Jom 5510, 35 A SO0 A 75 1 3685 2 000 54.27
14.25 Gl B B R MEAN R 4, B FB A 3685 2658 72.13
15 S8 A8 ot it 301 6, T DUSEES R B K 45 5 023k 10 5 s 2 4 IX A 2R B /A 1k 3685 2775 75.31
16. KA Se A Ly U i R 2 J5 , 1T LLAT R A i 1% B b 31 2 3685 3387 91.91

2.2 A FEARFE B
PAWCEE M 3 820 13, HIBRAS A #& M) 4 135 3,
BRI 3685 1, [N BA M 96%., AR A2

SR 3685 A, H A HEME 1608 A, Lotk 2077 A5/
F 18 % 174 A,18~28 % 651 A ,29~40 % 1560 A,

41~65 % 1291 N, KT 65 % 9 A /NN LI R



O ARED 2 A I 250 R HE (B AR B TR R ) TR A —— B AR B, 4

—579—

311 A, #2405 806, i Hh 2415 889 A, K2 K L
2011679 Ao
2.3 Bah 2l T E MO IRCE 1R HERAS S L
TE 25 524 & 20 0 0 2450 5 B M B A% B g
i b 16 N, 1~9 AW, 10~16 H A) 2%,
BV 100 43 (B A3 (E AR 1) R 6. 25 43 ), i 2R
10 AUFT 11 8k 28 A FHAFICEE B, Y55 10 8 2%
N A 11 8 A R e 5 10 A 1S 4
SRR AR R AR B 2 20 R R
BAG 0 SR PR B o AR YR A A AR [ R Y
o] 2 RN 247593 Ry 65. 53 41
NIRAEFEUEE B 0945 430w A%, 35 B 30 78 X R
H 1.2.6.7 W& 5 E PR R R 53.79%; H
/N N 2 Sl TR il RENR N | Bt N NG AR e 2
BRI 2 PR R AR ) VR
BH 1A 13 19 12 IE 80 R AR K . LA DU 2455 1
W& 1.
2.4 ANIRNHE DX AR B A 2 4% 0% T O IRE A%
HELEE 1 X e
8 2019 4F GDP 1E 8 , K iz i X iy B () &l
430 GDP o AR = AN, X 2 4
HE M B A R R 2 AR 4 AT 3 B L A5 R GDP i
T L A A AR A T GDP R4, 2 R A ST
X (P<0.01),TE W2 2,
2 GDP Y AR XA A1 5 450 T M R AL
WU 435 1
Table 2 Comparison of identification scores of public food

online rumors and false propaganda in areas with high, middle

3 ORIENEERE A2 AR i 9 2% 0 5 b M 1R A% B
PG 73 % L
Table 3 Comparison of identification scores of public food

online rumors and false propaganda with different demographic

characteristics
NS AN RS (x+s)  oFHE PIE
3 1608 65.56+17.60
5 0.112 0911
Hel @ 2077 65.50+17.61
<18% 174 49.50+17.92
18~28 % 651 63.96+16.84"
A 29~40 % 1560 66.10£17.28" 49.754  0.000
41~65 % 1291 67.93+17.0077"*
>65 % 9 43.70+22.88
INEE LR 311 49.84+18.17
wHh 806 58.35+17.24™
£ o e 207.97  0.000
i = 889  68.20+16.56"""

K¥FLLE 1679 70.46+15.26"7"

and low GDP
GDP N AR (X £ 5) FIH PAE
& 1299 68.47+17.12%*
o 1129 67.56215.87%%* 76.69 0.000
ik 1257 60.66+18.52
W RIR 5 GDPARZE NS [, P < 0.01

2.5 OR[ELN 2SRRI B 24 0 N 4% 0% 5 OB R
LB AR X L

XN RN 122 5 A 1 6 5 099 4% 0% 5 SO RS
LR BE T R AT L, 55 RN A M i B R P 3 A
434533 h 65,56 Fil 65. 50, 2 R LG 2EE X s AR
WK TF ,41~65 5 HPRES /e, 22 5 B gt
X (P<0.01) s N2 R E , K2 K UL B4 A
PR EA S RS, Z 5B A FE L (P<0.01),
T 3,
2.6 AT REE 2 AR B AT N A

R TN N 173 /A D O el 2 R g R S T ]
i AR L A BT X BB S
AR IA Y W IR BT A S — 2 1 18 2 X AR

AR A e RIR <18 F XTI, P < 0.01;°VV RIR 15 18~28 4 %
H,P <001 #3815 29 ~40 H R L, P < 0.05:5 AL o, 57 F R
N R U A X, P <0.013VY" R 590 4, P <0.01;
“#E7FR G LT L, P < 0.01

B XoF 1) 250 418 0 158, I 23 R B R R AT 3 B 9417 R
A LB, TS REBR IR F AT S RE I AN . A AR T R
TN SN I = S TR A NG VAR
P02 2RI, X H A A5 BA — E AR AT B
B AR B S5 R IR LR 4

N ARBERBE 1 BAT O 25 HE S AR 20 A
I A 45 R R O AN B Al 24 ah 45
fRCE e BRI BE S AR o 72 T R b DUUREIR O %
HYHETMERR RRIERXETFEEELA
“Hp LI A RT3 7 P R R 1 R
] B0 R 2 I S, LA MR R O B i) 2 AT 4
ROGRIE TG4, BN RET 67, ik
5 N BB FE 5 LA T BT AE M 44 + R
N OREER HEAT IR R R B O MG, HoAH
SRR S ARE Z 2L . 2 B R O 2
24 ity A O R B0 B AL B A B O i B AR
I B AN T TR 48 G AT Y 3 D2 A% R 6 44 i e
R DS A= S o L R = i A R L )
— 0 DX MRS R, 7828 Ak 2 gl R RIR 3 B 1R
AT REFAEEE AR ENEE N E
YRR F B R LR 2 A B R HLAR O S
O, BOIELRE ) K

U AR R A T Bl fE P SR E AR R Z B
XF TR A 2 105 A TR R, s AR SR R R K
07 Wl Je WA RE RIS B o — D5 T O R 2
il 5 B AN IR A i A B 22 A, O AR U B B ok TR
A X, 55— 5 T D R A AR S el vk



AR AR

—580— CHINESE JOURNAL OF FOOD HYGIENE 20224FE58 34 #4553 1)
Fea AN FFE 2 L R AE B AT O A BE R A (N=3 685)
Table 4  Survey on public behavior and attitude towards food and drug network information( N=3 685)
] 5 pul NE 5 /%
A UG W1 226 2 22 4 ) AR R g T TR IBOOG T sl Gl R R O
e 318 8.63
PNE RS
LA E TR EAGRE G TR M2 2 B RAE AV 2 8 0 24 5 20 4 ) U AR 8 5, 48 305 D68 U 2 TR 105 2.85
[ 07 (BLEE ) C W5 (1 £ 5 285 28 4 ) 8L, A 10 2 0 R 4 s 5, A I i A LR I 3243 $8.01
B AR B B N BE R A ’
D HiAb (LS 19 0.52
A FTE R0 Y ) LA 5 K 130 3.53
2. W% PAEME R EFERE EEE N B EY A R 1734 47.06
i Kb 27 (AL ) CHIEFRAT , AN AT o] 42b 2 1728 46.89
D HiAh 93 2.52
A B/ ) 1 808 49.06
. . . B AN BT A5 45 R I 1) 3 933 25.32
3.4 LA 4 B 40R I T A £ 2 e b
N g%f%)fﬁ’;ﬂ;? AR TR g e b W 8 e B 1104 29.96
ARSI 2 R D [ 50 W A TR Y 3 3036 8239
E HAlh 42 1.14
A F1F 2561 69.50
) . RIS TER 2 261
BT S A B 2 5 Ejﬁ%ﬁi{ oo
b SN 5 o (s A .
SRR OGBS o] E 7 (PR ) DR 7 o5
EHABGEHE) 15 0.41

B KA S5, b 2 AR ) i AR 0 B e o RV R 40
X G0 BUR KA 5 SRR A Fr iR B HAE 55
16 85 1) 38 4 W /1%, K 23 2t 3 M i o Ty SR GE
BRI A B A A, — @ B U], BURRR T B A 15
7 2 A B o FRT R A BUR AR 17 A 5945 S ATE
EWAF
3.2 ARTFE AL N N4 S KO B L HERBE )
14 B 9 X

AR DT A S5 R KT P2 TH 2 ACEE il 24 il I 4%
i L R AL HERBE 1B AR A M. 2 AR AE
N5 UM T R AR R AT O X 5 R
R WF T BEAHEAF S o Bk — 2D i A A LR
J1 B R 5 M AR T M 5 5 2 BUG LR AT AL
BB E AL T k. — 5 1 U5 56 25 BUN KA R ER T
JOF Jorv e X $ Th 2 A F B B AE T B AL, R T
YEZ AR BB, BE— 20 X 24 Wi 5 S B s L 9 A
B AR IRIE AL R R AT R G O, Bt
F7EE X E TR R ) B AR A B 5 55 — U5 T 2 A A
HoT7 R RS2 AR R A T s B 28 A 52 7
PR B AL, 48 & AR R IR, 5T BN D RO R R
ZTF R R I M X T D AR AR OT R E AL IR A
BT . 5T RTHEZ.
3.3 M7 R 24 2R S R R AR A i N 5

Bl 2 R R BRI AL B, 2 S EUR
2 i 4 A 0T B R T 4 O AR A AR R
JE F Ol e R R LR B RE R o R T AR U A K
AT O SCHRAIE ZE 1 A 2 2
fBCE LI B, H R BUR RS TR 45 7 HAL IR s

W AR A% CE AR ARSI B XY P 9 K
AL, KA FT ol il i A% 4 £ Al 245 I 459 5 N
MBCE AL AT S, s 206 £ il 245 W I 405 9 5 B A e A%
A7 25 18], T B 10 26 o 85 LB G Pk 3t o i B
55 AR B BRI AL A 48 SR B, R A A
W OR UL 75 SO R a2 R UE BEAE X B
A58 el S R AL B, R TR AR Al 2 o
K ABCE A% BERLRE 7 5 38 = ORI 1D 00 5tk £ B
I, I B B 3 o R R R R AT A S AR
WP U3 [ 0 0 265 B 2 22 A A )AL, A A OGN
W, BTV 2 N 4% 0 S B A 5 A e D s AL 2
IR RE Ty, iz AL XA AL A B AR 28 — Fic gt
3 Bk BRI A T 3T 0 B RR 1 5 3 AR R
Rk n — A B A RS SR AL
MR 6 B B L R AR T Sl R R
i AT R E A

5% 3k

1] e S . £ 5 2805 5 L M 4608 5 Uik 45% [EB/OL].
(2018-07-27) [2021-05-07]. http://www. xinhuanet. com/food/
2018-07/27/c_1123187568.htm.
Xinhuanet. Wu X L: Food rumors account for 45% of online
rumors [EB/OL]. (2018-07-27) [2021-05-07]. http://www.
xinhuanet.com/food/2018-07/27/c_1123187568.htm.

(2] BUTEE . AUH T AR S i 25 5 W46 0% 5 im BT
1o hh 2 it W48, 2018, (2) :17-20.
YAN J Y. Innovating work mode to promote the management of
food and drug rumors on Internet [J]. China Food & Drug
Administration Magazine, 2018,(2): 17-20.

(3] . & ah il & 0 B L], b I & 24 8 WA, 2017,



O ARED 2 A I 250 R HE (B AR B TR R ) TR A —— B AR B, 4

—581—

(7): 66.

HE L N. Food rumor management report [J]. China Food &
Drug Administration Magazine, 2017,(7) : 66.

AR BK K T 190 205 9 5 B A% R LA —— 2k T 2 RURE < £ 1y 58
BRI ] AT ,2018,(11):156-157.

ZHAO Q H. Analysis on the spreading mechanism of Internet

rumors a case study based on Wang Fengya incident [J].
Radio & TV Journal, 2018, (11): 156-157.

SR HRWT 5L T G R b I 4 T R AT Sk 1 Y
KM A AL ] AR A, 2017,37(7) :60-65.

ZHANG H P, GUO X H, GUO N. A study on factors
influencing the behavior intention of recognizing Internet rumors in
emergency events [ J]. Journal of Modern Information, 2017, 37
(7): 60-65.

AT B L O 2 2R X R Bl 5% & S0 B DA R RE 0 B I X SR AT 5T
LV AEAR B 2 BE 2 41, 2018, ( 8) :194-196.

HE J. Research on college students’ cognitive ability and coping
strategies in campus unexpected events [J]. Journal of Jiamusi
Vocational Institute, 2018, (8): 194-196.

GRARAE 4R T B R A 80 5 B 4R T ) A
#H .2020,(3) :73-79.

LUO Y T, LUO H. Discuss on the improvement of college

[9]

[10]

[11]

students’ ability to identify online rumors [J]. Ideological &
Theoretical Education, 2020,(3): 73-79.

JEL G B B Bl B b vh R 259 S AR R U 5 B (1] 4R
iL#,2016,(25):56-57

ZHOU Y Q. Cognition and reflection on the spread of Internet
rumors in the field of mobile public opinion [J]. Youth Journalist,
2016, (25): 56-57

G DR B I TR o S R DA A | B AN L e B i
Wi%%,2018,(2):25-29.

HUANG G Y. Thoughts and practice on controlling food safety
rumors[ J].China Food & Drug Administration Magazine, 2018,
(2):25-29.

2 5B R T A I A A 2 A ) Y B 5] R N X
[J1. 30 B9 5 11,2017,8(6) : 140-141.

LI Z B. Analysis on public opinion guidance and response to
food safety in the new media era[ J]. Journal of News Research,
2017,8(6) :140-141.

TR IR AT 3T BUR AT 19 2% B fa ALY 6 5 51 = L) ). O )
4% , 2018,(23):57-58.

XU S. Analysis on the response and guidance of local governments
to the crisis of network public opinion[ﬂ. News Dissemination,

2018,(23):57-58.



